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Master’s Degree Programs

»  Faculty of Business Administration

» Master of Business Administration (MBA)

 in Management
 in Accounting

 in Finance

 in Marketing 

Pathway to Build Bright University Degree

Master’s Degree

Year 2

Year 1

The Master of Business Administration (MBA) in Management, 
Accounting, Finance, and Marketing program requires a 
minimum of two years study. Applicants must hold a bachelor’s 
degree in a relevant subject or hold a bachelor’s degree in an 
unrelated subject and have relevant professional experience. 
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Master Program Offered

 
 
 in Finance
 
• 
• 

Master of Business Administration (MBA)

Program Description

Program Objectives

• 

• 

• 

Admission Requirements

Master of Business Administration (MBA) in 
Management, Accounting, Finance, and Marketing 

Enrollment Procedure

• 

• 

Duration, Semester and Credit

• 
• Four semesters
• Total 45 credits

Teaching Methodology

 are 
focused on 

• 
• 
• 
• 
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Program Structure

Core Common Courses

Core Common Courses (33 Credits)

Code Course Title Credits

3

LAW399 3

3

3

3

3

3

3

3

3

3

Cumulative Credits 33

Majors (Specializations)

Option for Studying in the Master 
of Business Administration (MBA) Program

• Master of Business Administration (MBA) by 
Coursework plus Research.

Core Major Courses (12 Credits)

Master of Business Administration (MBA)
in Management by Coursework plus Research

Code Course Title Credits

3

3

Cumulative Credits 12

Total Cumulative Credits 45
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• Master of Business Administration (MBA) by 
Research.

Core Major Courses (12 Credits)

MBA in Accounting by Research (Master Thesis)

Code Course Title Credits

3

3

3

3

Cumulative Credits 12

Total Cumulative Credits 45

• Master of Business Administration (MBA) by 
Coursework plus Research.

Core Major Courses (12 Credits)

MBA in Finance by Coursework plus Research

Code Course Title Credits

3

3

Finance 

Cumulative Credits 12

Total Cumulative Credits 45

• Master of Business Administration (MBA) by 
Research.

Core Major Courses (12 Credits)

MBA in Management by Research (Master Thesis)

Code Course Title Credits

3

3

3

3

Cumulative Credits 12

Total Cumulative Credits 45

• Master of Business Administration (MBA) by 
Coursework plus Research.

Core Major Courses (12 Credits)

MBA in Accounting by Coursework plus Research

Code Course Title Credits

3

3

Cumulative Credits 12

Total Cumulative Credits 45



• Master of Business Administration (MBA) by 
Research.

Core Major Courses (12 Credits)

MBA in Finance by Research (Master Thesis)

Code Course Title Credits

3

3

3

3

Cumulative Credits 12

Total Cumulative Credits 45

• Master of Business Administration (MBA) by 
Coursework plus Research.

Core Major Courses (12 Credits)

MBA in Marketing by Coursework plus Research

Code Course Title Credits

3

3

Cumulative Credits 12

Total Cumulative Credits 45

• Master of Business Administration (MBA) by 
Research.

Core Major Courses (12 Credits)

MBA in Marketing by Research (Master Thesis)

Code Course Title Credits

3

3

3

3

Cumulative Credits 12

Total Cumulative Credits 45

Business 
 in 

Management, Accounting, Finance and Marketing, 

Total 

Business 
Administration (MBA) Research in Management, 
Accounting, Finance and Marketing, 

Requirements for Graduation



Master’s Degree Program

»  Faculty of Business Administration

» Master of Science (M.Sc.)

 in Family Business Management

Pathway to Build Bright University Degree

Master’s Degree

Year 2

Year 1

The Master of Science (M.Sc.) in Family Business Management 
program requires a minimum of two years study. Applicants must 
hold a bachelor’s degree in a relevant subject or hold a bachelor’s 
degree in an unrelated subject and have relevant professional 
experience. 



Master Program Offered

of 

 

Master of Science (M.Sc.) Program

Program Description

Program Objectives

• 

• 

• 

• 

• 

• 

• 

Admission Requirements
Master of Science  (M.Sc.) in Family Business 

Management

Enrolment Procedure

• 

• 

Duration, Semester and Credit

• 
• Four semesters
• Total 45 credits

Teaching Methodology

• 
• 
• 
• 



9

Program Structure

Core Common Courses

Core Common Courses (33 Credits)

in Family Business Management

Code Course Title Credits

3

LAW399 3

3

3

3

Family and Family Business 3

3

3

3

3

Generation Transfer 3

Cumulative Credits 33

Majors (Specializations)

 in Family Business Management

 

Options for studying in the Master 
of Science (M.Sc.) Program

• Master of Science (M.Sc.) in Family Business 
Management by Coursework plus Research

Core Major Courses (12 Credits)

Master of Science (M.Sc.) 
in Family Business Management

Code Course Title Credits

3

3

Family 

Cumulative Credits 12

Total Cumulative Credits 45



• Master of Science (M.Sc.) by Research

Core Major Courses (12 Credits)

Master Thesis 
for Family Business Management (12 Credits)

Code Course Title Credits

3

3

3

 and Final 3

Cumulative Credits 12

Total Cumulative Credits 45

i. Ongoing Assessment - 65% 

ii. Final Assessment (examination/Research paper 
defense/ Thesis defense) - 35% (Individual): 

Evaluation Procedure

Final Examination

Master of Science (M.Sc.)
in Family Business Management 

Total 

 a student 

Requirements for Graduation
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Grading System

Score Letter 
Grade

Point 
Grade

Description

85 – 100 A 4.0 Excellent

80 – 84 B+ 3.5 Very Good

70 – 79 B 3.0 Good

65 - 69 C+ 2.5 Fairly Good/Pass

60 - 64 C 2.0 Fair

Note: 

Grade Point Average (GPA)

• 

• 

• 

• 
• 

Credit Transfer
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Our Full-time/Part-time Professors - Name a few

Assoc. Prof. Diep Seiha
Major Areas:
Marketing  
Digital and Social Media Marketing

Assoc. Prof. Dr. Yean Rithy
Major Areas:
- Accounting for Managers
- Advanced Auditing and Practices
- Financial Institutions Management

Assoc. Prof. Meas Renrith
Major Areas:
- Leadership and Organizational Behavior
- Strategic Management
- Human Resource Management

Assoc. Prof. Dr. Dy Davuth
Major Areas:
- Financial Management
- Family and Family Business

Dr. Doung Vuth
Major Areas:
- Advanced Business Studies
- Strategic Management
- Family Business Management

Assoc. Prof.  Dr. Meuk Kimsroeun
Major Areas:
- Managerial Economics
- Entrepreneurship and Innovation

Assoc. Prof.  Veng Heang
Major Areas:
- Managerial Economics
- Research Methodologies 

Asst. Prof. Chheang Kandy
Major Areas:
- Strategic Management
- Leadership and Management of Change

Asst. Prof. Dr. Rom Ra
Major Areas:
- Research Methodologies
- Operations Management

Assoc. Prof.  Noun Rachana
Major Areas:
- Accounting for Managers
- Financial Reporting and Disclosures

Assoc. Prof. Soly Vannpok
Major Areas:
- Strategic Management
- Leadership and Organizational Behavior

Asst. Prof. Sok Vatola
Major Areas:
- Internship or Industry-Based Work Project
- Research Methodologies

Prof. Dr. Manaranjan Behera
Major Areas:
- Research Methodologies
- Managerial Economics

Prof. Dr. Kenneth Kee Kia Hiong
Major Areas:
- Leadership and Management of Change
- Entrepreneurship and Innovation
- Leadership and Organizational Behavior

Asst. Prof. Tep Vuthy
Major Areas:
- Research Methodologies
- Human Resource Management

Mr. Moek Kimsroy
Major Areas:
- Business Law
- Governance and Law
- Generation Transfer
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Our Full-time/Part-time Professors - Name a few

Asst. Prof. In Virakchey
Major Areas:
- Leadership and Organizational Bechavior
- Human Resource Management

Ms. Chhim Ratha 
Major Areas:
- Family and Family Business
- Entrepreneurship Theory and Practices

Dr. Lay Samean
Major Area:
- Financial Management
- Investment Management

Asst. Prof. Kaing Chantha
Major Area:
- Research Methodologies
- Innovation Management

Mr. Te Portor
Major Areas:
- Generation Transfer
- Governance and Law

Mr. Song Vuthy
Major Areas:
- Marketing
- Marketing Strategy

Assoc. Prof. Dr. Chhay Kongkea
Major Areas:
- Managerial Economics
- Research Methodologies

Dr. Por Narith
Major Areas:
- Research Methodologies
- Human Resource Management
- Marketing Strategy

Mr. Em Kedy
Major Areas:
- Family and Family Business
- Entrepreneurship Theory and Practices

Asst. Prof. Sung Sophal
Major Areas:
- Leadership and Organizational Bechavior
- Human Resource Management

Ms. Chhay Sreyleak
Major Area:
- Managerial Economics

Mr. Chhoun Phearun
Major Areas:
- Business Management
- Innovation Management
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Physical  Academic Infrastructure

Classroom Facilities

Library

Computer Laboratory

Seminar and Workshop

 Per Semester US$ 495
 Per Annum  US$ 990
 Full Program  US$ 1,980

Foreign Candidate
 Per Semester US$ 607.50 

 Per Annum  US$ 1,215

 Full Program  US$ 2,430

Tuition Fees

Khmer Candidate 
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Contact: Central and Provincial Campuses

Address: (Building A & B)
 »

 »
 »
 »
 »

Address:
 »

 »
       
 »
 »
 »

Address: 
 »

 »
        
 »
 »
 »

Address: 
 »

 »
        
 »
 »
 »

Address:
 »

 »
        
 »
 »
 »

Building A

Building B

Main Campus (Phnom Penh)

Siem Reap Campus 

Battambang Campus 

Preah Sihanouk Campus

Takeo Campus



Contact: Central and Provincial Campuses

Address: 
 »

 »
 »
 »
 »

Address: 
 »

 » , 
 »
 »
 »

 »

Association

        
 »
 »

 »Address: 
 »

 »
 »
 »
 »

Banteay Meanchey Campus

Ratanakiri Campus

Stung Treng Campus

Tbong Khmum Campus


